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Sesavali

mocemuli sakiTxis aqtualuroba gan-
pirobebulia im garemoebiT, rom ekonomikuri
procesebis kvlevis tradiciuli meTodebi
moZvelebulia, radgan Tanamedrove ekonomika
arawrfivia, ekonomikuri garemo swrafad
cvalebadia da ganviTarebis grZelvadiani
prognozireba araefeqturia.

bolo periodSi bazarze biznes-subieqteb-
is mier gamoikveTa marketingis sruliad axa-
li koncefcia, romelic kvlevis or progre-
sul, kognitur1 da sinergetikul2 meTods iy-
enebs: pirveli meTodi fsiqologiis sferoSi
sakmaod cnobilia, xolo meore _ miCneulia,
rogorc bunebis sxvadasxva arawrfiv dinamikur
sistemebSi (ekonomikuri, fizikuri, qimiuri, bi-
ologiuri, ekologiuri, teqnikuri da a.S.) uni-
versaluri kanonzomierebebis gamovlena.

problemis mdgomareobis analizi

saqonelsa da momsaxurebaze momxmare-
blis potenciuri moTxovnis formirebis
kvlevaSi kognituri midgomis gasarkvevad
gavaanalizoT Sesabamisi cnebiT-termi-
nologiuri aparati da misi evolucia sx-
vadasxva mecnierebaSi.

kognituri midgoma pirvelad XX sauku-

guram jolia,

stu-s profesori

qeTevan jolia,

stu-s doqtoranti

kognituri (SemecnebiTi)
midgoma _ marketingis

axali paradigma

nis 60-an wlebSi fsiqologiis TeoriaSi
gaJRerda. am periodidan aqtiurad daiwyes
kvlevis am mimarTulebis gamoyeneba, romel-
ic fokusirebas axdenda kognituri pro-
cesebis Seswavlaze.3 mogvianebiT, kognituri
midgoma Zalian swrafad gavrcelda da
praqtikulad mecnierebis TiTqmis yvela
dargi (sociologia, medicina, iurispruden-
cia da sxv.), maT Soris ekonomika moicva.

cnobili mecnierebis: henri mincbergis,
herbert saimonisa (1978 wlis nobelianti)
da riCard saiertis samecniero Sromebma
safuZveli Cauyares kognituri midgomis
Seswavlasa da gamoyenebas ekonomikuri
procesebis marTvis sferoSi.4

kognituri fsiqologiis cnobili mkvl-
evari, nevadis universitetis (aSS) profe-
sori robert soslo Tvlis, rom kognituri
midgoma yuradRebas amaxvilebs adamianis
azrovnebis, Semecnebisa da aRqmis procese-
bze da miRebuli codnis interpretaciaze.5

1laT. cognition codna, Semecneba. kognituri fsiqologia ikvlevs, Tu rogor iRebs adamiani informacias
samyarodan, rogor axdens am informaciis organizebas da interpretacias, rogor iyenebs codnas.
2berZnuli warmoSobis termini `sinergetika~ (syn erTad, energeia moqmedeba, SeTanxmebuli moRvaweoba,
TanamSromloba), rogorc kvlevis universaluri meTodologia, pirvelad gaJRerda germaneli fizi-
kosis herman hakenis SromebSi: Хакен Г. Синергетика. М.: Мир, 1980; Хакен Г. Принципы работы головного мозга:
синергетический подход к активности мозга, поведению и когнитивной деятельности. М.: ПЕР СЭ, 2001. ekonomikur praq-
tikaSi termini `sinergizmi~ warmogvidgeba, rogorc movlena, rodesac saerTo Sedegi metia, vidre
calkeuli efeqtebis jami. sinergetika, rogorc integrirebuli mecnieruli koncefcia, adgens saerTo
kanonzomierebebs da qmnis Teoriul models evoluciis, TviTorganizebuli, fizikur-qimiuri, bi-
ologiuri, ekologiuri, socialuri da gamoTvliTi sistemebisaTvis. igi Seiswavlis sistemebs, rom-
lebic Sedgebian erTmaneTze mWidrod dakavSirebuli didi raodenobis nawilebisagan, SeTanxmebu-
lad funqcionireben da gamovlindebian sistemis, rogorc mTlianis qcevaSi.
3termini `kognituri fsiqologia~ pirvelad gamoiyena amerikelma fsiqologma ulrix naiserma (1928-
2012). Найссер У. Познание и реальность: Смысль и принципы когнитивной психологии. Пер. с англ. М.: Прогресс. 1981. С. 232.
4 Минцберг Г., Альстренд Б., Лэмпел Дж. Школы стратегий. Пер с англ. СПб.: Питер, 2000. С. 336; Саймон Г. Рациональное
принятие решений в деловых организациях. Психологический журнал. М.: 2001. Т. 22. №6. С. 25-34; Herman Simon, Hidder
ChamCyert R., March J. Behavioral Theory of Firm. Englewood Cliffs. 1993.
5 Сосло Р. Л. Когнитивная психология. Пер. с англ. СПб.: Питер. 2006, С. 562; Сосло Р. Л. Введение в когнитивную психологию.
Пер. с англ. СПб.: Питер. 2010. С. 468.
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ekonomikur TeoriaSi kognituri midg-
omis ZiriTadi fokusia adamianis moqmedeb-
is Sesabamisoba mis azrovnebasTan, romel-
ic win uswrebs misive qcevas bazarze.

ekonomikaSi kognituri ideebis ganvi-
TarebaSi gansakuTrebiT didia cnobili
fsiqologebis, daniel kanemanisa (2002 wlis
nobelianti) da amos tverskis damsaxureba.
maTi samecniero naSromebi6 da Catarebuli
kvlevebi bazarze individis mier miRebuli
gadawyvetilebebis Sefasebas exeboda. miC-
neuli iqna, rom gaurkvevlobis pirobebSi
adamianebi iqcevian intuiciurad,7 emoci-
urad, iracionalurad,8 araTanamimdevrulad
da a.S.

zRvruli sargeblianobis koncefciis
safuZvelze, amerikelma ekonomistma da
sociologma herbert saimonma pirvelma
Seiswavla ekonomikuri adamianis qceva ba-
zarze, rasac ganapirobebs srulyofili
informaciis miRebis SeuZlebloba da
SezRuduli finansebi. man samecniero brun-
vaSi daamkvidra zRvruli sargeblianobis
principi, romlis mixedviT ekonomikuri
adamiani arCevanis maqsimizacias ki ar
axdens, aramed damakmayofilebel pirvel
gadawyvetilebas eZebs. amiT saimonma ad-
amianis qceva misive fsiqikuri Tavisebure-
biTa da azrovnebis specifikiT axsna.9

ekonomikuri adamianis SezRuduli
racionalurobis postulatis10 miRebam
ekonomikuri Teoria mniSvnelovnad gaam-
didra, romelic manamde bazarze adamianis
qcevas racionalurobis motivacias ukav-

Sirebda.
kognituri midgoma Zalze mniSvnelova-

nia marketingis TeoriisTvisac. miuxedavad
imisa, rom es termini marketingis  saxelmZ-
vaneloebSi TiTqmis ar gvxvdeba, kognituri
midgomis elementebi im samecniero statie-
bSi igrZnoba, romlebic bazarze momxmareb-
lis qcevasa da misi moqmedebis (mag., saqon-
lis yidvis) motivacias exeba.

momxmareblis qcevis kvlevisas Sedar-
ebiT popularulia zigmund froidis11 Teo-
ria adamianis faruli qvecnobieri moti-
vaciis Sesaxeb. am mimarTulebiT kvlevam
mravali meTodi warmoaCina, romlebic in-
dividis qcevis cvlilebas an darwmunebas
gansazRvravs da adamianis Tavis tvinis
marjvena naxevarsferoTi kontroldeba (es
ukanaskneli individis iracionalur qcevaze,
anu emociebzea12 pasuxismgebeli). kvlevis
aseTma midgomam axali mecnieruli mima-
rTuleba, neirolingvisturi programireba
(NLP)13 warmoSva, romelsac aqtiurad iyeneben
personalur gayidvebsa da prezentaciebSi,
reklamasa da PR-Si.

rac Seexeba yuradRebis gadatanas moTx-
ovnis formirebis procesSi emociebis
rolze, isini yovelTvis impulsuri (SemTx-
veviTi) yidvis mizezad ganixileboda.14

momxmareblis qcevis emociuri Semad-
genlebis gavlenis Seswavlisadmi cxove-
li interesi kvaldakval mihyveba momxmare-
blis qcevis modelebis evolucias, romel-
ic marketingis Teoriis CarCoebSia damuSave-
buli.

6 Kahneman D., Tversky A. Prospect Theory: An Analysis of  Decision under Rick // Econometrica. 1979. Vol. 47. №2. P. 263-291.
7 aragonivruli, aramizanSewonili.
8 laT. intuitio _ mixvedra, SorsmWvreteloba, alRo.
9 Саймон Г. Рациональное принятие решений в деловых организациях. Психологический журнал. М.: 2001. Т. 22. №6. С. 25-34.
10 mtkiceba, romelic aRiarebulia raimes amosaval debulebad dasabuTebis gareSe.
11 avstrieli nevropaTologi, fsiqologi, fsiqoanalizis fuZemdebeli.
12 frang. emotio vaRelveb; adamianis fsiqikuri mdgomareoba, gare sinamdvilesa da Tavisi Tavisadmi
individis damokidebulebis gancda.
13 disciplina, romelic warmatebuli gamocdilebis models qmnis _ aanalizebs, Tu rogor muSaobs
adamianis nervuli sistema (neiro) mis metyvelebasa (lingvisturi) da araverbalur reaqciebze
dakvirvebiT da mis safuZvelze strategiebsa da meTodebs (programireba) ayalibebs, romelTa saSu-
alebiT am unars sxva adamians gadascems. igi, rogorc axalgazrda disciplina, XX saukunis 70-an
wlebSi Seiqmna. misi mizania praqtikuli Sedegebi, amitom ufro aRweriTi xasiaTi aqvs da moicavs
kibernetikis, filosofiis, kognituri fsiqologiis, ̀ aracnobieris~ kvlevisa da nevrologiis elemen-
tebs. gamoiyeneba medicinaSi, biznesSi, ganaTlebaSi, samarTalSi da adamianis moRvaweobis mraval
sferoSi. maSasadame, NLP codnaa imis Sesaxeb, Tu rogor viRebT, gadavamuSavebT, vimaxsovrebT da
gavcemT informacias: `neiro~ gulisxmobs nervul sistemas, `lingvisturi~ _ sityvis, rogorc simbo-
los mniSvnelobas, `programireba~ gansazRvravs imas, Tu rogor vakontrolebT Cven cnobierebas.
14 Энджелл Д. Э., Роджер Д. Б., Миниард П. У. Поведение потребителей. СПб.: Питер Ком. 1999. С. 54.
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momxmareblis qcevis modelebis erT-
erTi warmatebuli klasifikacia Sedgenilia
frederik vebsterisa da jon uindis mier,15

romlebmac racionaluri da iracionaluri
faqtorebi qcevis modelTa dajgufebis
dominirebul determinantebad miiCnies.

momxmareblis iracionaluri qcevisas
emociis gavlenaze yuradReba gaamaxvila
amerikelma fsiqologma daniel golmanma.16

man Tavis bestselerSi _ ̀ emociuri inteleq-
ti: ratomaa is ufro mniSvnelovani, vidre
IQ?~17 _ sarwmuno argumentad daimowma
eladis didi moazrovnis aristoteles si-
tyvebi: nebismieri SeiZleba gabrazdes, _ es
martivia. magram gabrazeba saWiro adamian-
ze, saWiro dros, saWiro mizniTa da saTana-
dod _ sakmaod rTulia.18 amiT mecnierma
xazi mkafiod gausva inteleqtTan erTad

gamoyenebul mizanmimarTul da kontro-
lirebad emociebs da marTvis obieqtze
ufro efeqtur gavlenas. Semdeg golmanma
emociuri inteleqtis idea menejmentSi
(liderobis TeoriaSi) gamoiyena.19

marketingis TeoriaSi golmanis ideis
ganviTarebiT, Svedma mecnierma rolf iensenma
Tavis naSromSi, ̀ ocnebis sazogadoeba~, pirve-
lad gaavrcela termini `emociuri produq-
ti~.20 man miiCnia, rom informaciuli sazoga-
doebis Semdeg ocnebis sazogadoeba iqneba.
Tu pirveli xasiaTdeba momxmareblis qce-
vis racionaluri logikiT, meore `ocnebiT
moqsovilia~. amiT iensenma xazi gausva Tan-
amedrove sazogadoebis ganviTarebis metad
sayuradRebo da mravlismTqmel tendencias
_ inteleqtis dominirebidan, codnis do-
minirebaze gadasvlas.

marketingis TeoriaSi kognituri midg-
oma erT-erTi pirveli gamoiyena rusma mec-
nierma olRa firsanovam, romelmac momxma-
reblis mier bazarze situaciis aRqma gan-
sazRvra rogorc marketing-menejmentis Zir-
iTadi Teoriuli safuZveli da garigebiTi
urTierTobisaTvis biznes-partniorebis
aRqmaTa Tanxvedris aucilebloba mianiS-
na.21

yovelive zemoTqmuli marketingis sf-
eroSi kognituri midgomis aqtualurobaze
metyvelebs. kognituri procesebi gvixsnian
momxmareblis qcevis fsiqikur Tavisebu-
rebebs da gvexmarebian bazarze saqonlis
win waswevisa da pozicionirebis efeqturi
marketinguli strategiebis SemuSavebaSi.

sayuradReboa isic, rom bazarze firmis
saqonelsa da momsaxurebaze potenciuri
moTxovnis formirebis meTodologiuri

15 Webster F., E., Wind J., Y. Organizational Buying Behavior. Englewood Cliffs, NJ: Prentice Hall, 1972.
16cnobilia rogorc golmanis Teoria emociuri inteleqtis Sesaxeb, romelic adamianis unaria gaigos
sakuTari grZnobebi, gamoxatos sxvis mimarT empaTia (Tanagancda) da SeZlos emociebis efeqturi
regulireba/marTva.
17 inteleqtis koeficienti (ingl. IQ _ Intelligence Quotient, ikiTxeba `ai qiu~) aris adamianis inteleqtis
donis raodenobrivi Sefaseba da aRniSnavs individis inteleqtis donis Sefardebas imave asakis
saSualostatistikuri adamianis inteleqtis donesTan. 1912 wels germanelma fsiqologma uiliam
Sternma SeimuSava inteleqtis Sesafasebeli testi, romelic ganaviTara da 1916 wels praqtikulad
gamoiyena frangma fsiqologma alfred binem. IQ-s testebi azrovnebazea gaTvlili da ara codnis
doneze (erudiciaze).
18 Goleman D. Emotional Intelligence: Why It Matters More Than IQ. N. Y.: bantam Books, 1995. P. 31.
19 Goleman D. Leadership that Gets Result // Harvard Business Review. 2000. Vol. 78. #2. P. 78-94.
20 Йенсен Р. Общество мечты. Пер. с англ. СПб. 2002. С. 272.
21 Фирсанова О. В. Взаимодействие субъектов рынка в теории маркетинг-менеджмента: методологические принципы
исследования. СПб. 2003; Фирсанова О. В. Философско-методологическая основа теории когнитивного маркетинга. М.: Ж.
Проблемы современной экономики. №2, 2011. С. 51-54.
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kvleva mxolod kognituri midgomiT ar
amoiwureba. moTxovnis ganviTareba evolu-
ciuri procesia, amitom SesaZlebelia am
sferoSi sinergetikuli midgomis, rogorc
kvlevis universaluri meTodologiis gamoy-
eneba.

dReisaTvis ekonomikaSi sinergetikis
instrumentebis (cnobiereba, organizaciu-
li kultura da sxv.) daxmarebiT aqtiurad
mimdinareobs Sesabamisi procesebis kvle-
va. am mimarTulebiT cnobilia e. petersis
naSromebi,22 romlebSic aRwerilia fasiani
qaRaldebis bazari da investorTa qcevis
Taviseburebebi. petersis azriT, bazrebs
fraqtaluri23 ganzomileba aqvs. amerikel-
ma mecnierma tonis vegem ki SemogvTavaza
kogerentuli24 bazris hipoTeza, riTac ad-
amianTa jgufis fsiqikuri modelebi aRw-
era da `jgufuri cnobierebis~ gavlenaze
mianiSna.25

amgvarad, firmis saqonelsa da momsax-
urebaze moTxovnis formirebis meTod-
ologiis gasarkvevad kognituri da siner-
getikuli midgomebi saSualebas iZleva Cam-
ovayaliboT marketingis kognituri koncef-
cia, ganvaviTaroT misi cnebiT-termi-
nologiuri aparati, gavaaqtiuroT emoci-
uri faqtoris roli individis moTxovnis
formirebaSi da moxmarebis teqnologiis
swavlebis bazaze axali produqtebis win
waswevis teqnika SevimuSaoT.

kognituri marketingis koncefcia

marketingis Tanamedrove problemebi
pirobiTad or jgufad iyofa: pirveli, rom-
lebic dabali konkurenciis bazarze arse-
bobs da tradiciuli marketinguli instru-
mentebiT, e.w. 4P-is sistemiT wydeba, xolo
meore, romlebic zrdadi konkurenciis baz-
arze warmoiSoba da am instrumentebiT sa-

surveli Sedegebi ver miiRweva. aseT situ-
aciaSi konkurentuli upiratesobis formi-
rebis wyaroa kognituri procesebi, romleb-
Sic rogorc kompaniebis, ise momxmarebleb-
is, biznes-partniorebisa da maTi urTier-
Tobis menejmenti moiazreba.26

kognituri marketingi araa tradiciuli
marketingis alternativa. igi ufro rTuli
movlenaa. misi dasaxeleba ori cnebis (`mar-
ketingi~ da ̀ kognituri~) nakrebia, romelTa-
gan pirveli _ gamoyenebiTi ekonomikis sf-
eroa, xolo meore _ kognituri fsiqologiis
produqti. kognituri marketingi marketing-
isa da fsiqologiis erTgvari simbiozia.27

kognituri marketingis koncefciis war-
moSoba ramdenime garemoebam ganapiroba,
romelTa Soris ZiriTadia:

• gadaxdisunariani mosaxleobis ma-
terialuri moTxovnilebebi ZiriTadad dak-
mayofilebulia. Tanamedrove momxmarebeli
bazarze ara imdenad saWiro saqonlis uqon-
lobas, aramed arsebul saqonelTa Soris
arCevis problemas ganicdis. amitom saqo-
nelmwarmoebeli iZulebulia ufro gadide-
buli samomxmareblo Tvisebebis mqone axa-
li moTxovnileba (saqoneli) Seqmnas, baz-
arze win waswios da momxmarebels misi
moxmarebis teqnologia aswavlos;

• konkurentuli brZolis intensiuro-
ba gamudmebiT Zlierdeba, rac bazarze saqon-
lis damkvidrebaSi sirTuleebs warmoSobs
da iseTi axali meTodebis damuSavebas moiT-
xovs, romlebic xels Seuwyobs potenciuri
momxmareblebis cnobierebaSi axali saqon-
lis Sesaxeb mizanmimarTuli informaciis
pirdapir `moxvedras~;

• informaciuli teqnologiebis sf-
eroSi revoluciuri cvlilebebi indivi-
dis mier informaciis moxmarebas intensi-
urad zrdis, ris gamoc adamianis cnobiere-

22 Peters E. A. Chaotic Attractor for the S&P 500//Financial Analysts journal. 1991. Vol. 47. April. #2. P. 55-62.
23 1975 wels frangma maTematikosma fransua mandelbrotma samecniero brunvaSi Semoitana axali
termini `fraqtali~, romelic laTinuri fraktus-sagan aris nawarmoebi da niSnavs `gatexils~. fraqta-
li es is obieqtia, romlis TiToeuli detalic imeorebs mis mTlianobas, anu saqme gvaqvs TviTmsgavse-
bis movlenasTan. mandelbrotma aCvena, rom samyaroSi fraqtaluri xasiaTis sagnebi da movlenebi
mravladaa.
24 laT. cohaerens kavSirSi myofi, droSi SeTanxmebuli.
25 Vaga T. The Coherent Market Hypothesis // Financial Analysts Journal. 1990. Vol. 46. November. #6. P. 36-49.
26 Фирсанова О. В. Философско-методологическая основа теории когнитивного маркетинга. М.: Ж. Проблемы современной
экономики. №2, 2011. С. 51.
27 laT. simbiosis _ erTad cxovreba, Tanacxovreba; ekosistemaSi organizmTa urTierTobis forma, romel-
ic sasargebloa erT-erTis an orivesaTvis.
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ba da, Sesabamisad, rogorc Sedegi _ momx-
mareblis qceva principulad icvleba. ad-
amianis cnobiereba ufro stereotipulad28

yalibdeba da informaciis zemoqmedebiT
marTvadi da morCili xdeba.

maSasadame, kognituri marketingis kon-
cefciis genezisi adamianTa samomxmareblo
Segnebasa da Tanamedrove globalur baz-
arze mimdinare cvlilebebma ganapiroba.

Tu kompanias bazarze xangrZlivi va-
diT funqcionireba surs, unda aqtiurad
monawileobdes momxmareblis cnobierebis
formirebaSi, daexmaros Seicnos garemom-
cveli samyaro, Camoayalibos axleburi
azrovneba, codnis sistema da warmodgenebi,
masTan erTad Seqmnas da ganaviTaros ise-
Ti axali moTxovnilebebi da moxmarebis
teqnologiebi, romlebic gansazRvravs mo-
mxmarebelTa cxovrebis garkveul stilsa
da samomxmareblo standarts, rac faqto-
brivad kognitur midgomas niSnavs.

amgvarad, kognituri marketingis kon-
cefciis mizania kompaniis  potenciur mo-
mxmarebelTa erTobis imgvari formireba,
romlebsac eqnebaT identuri (erTgvaro-
vani) SemecnebiTi sistema, da Sesabamisad,
msgavsi azrovneba, interesebi, cxovrebis
stili da msoflmxedveloba.

calke aRebuli nebismieri kompaniis mier
momxmarebelTa cnobierebis formirebaze
zemoqmedeba araa kanonsawinaaRmdego. Tum-
ca, sxva sakiTxia Tu rogor xdeba yovelive
es, ra meTodebi gamoiyeneba da amgvari pro-
cesebis marTva ramdenad Segnebulad xor-
cieldeba.

praqtikaSi kognituri marketingis kon-
cefcias ori, urTierTdakav-Sirebuli mima-
rTuleba aqvs: SemoqmedebiTi da adap-
turi (SeguebiTi).

marketingis SemoqmedebiTi kognitu-
ri mimarTuleba gulisxmobs kompaniis
CarTulobas moxmarebis axali standarte-
bis formirebasa da moxmarebis axali te-
qnologiebis aTvisebaSi. am SemTxvevaSi

kompania aqtiurad monawileobs loialuri
momxmareblebis cxovrebis stilisa da qce-
vis formirebaSi, eweva did finansur xar-
jebs, radgan iyenebs ara marto tradiciul
da aratradiciul reklamas, aramed sazoga-
doebasTan urTierTobisa da propagandis
mraval meTods. mxedvelobaSia misaRebi isic,
rom msxvili samrewvelo kompaniebi floben
masmediis mravalferovan sakuTar saSuale-
bebsac, riTac maTTvis sasurveli infor-
maciis bazarze saqonlis miwodebas mizno-
brivad akontroleben da aregulireben
kidec.

praqtika adasturebs, rom marketingis
kognituri midgoma SeuZlebelia mxolod
calmxrivad, momxmareblebTan  ukukavSiris
gareSe ganxorcieldes, radgan saSualod xuTi
axali produqtidan sami bazramde ar midis,
xolo darCenili oridan, erTi wamgebiania.29

marketingis adapturi kognituri
mimarTuleba gulisxmobs kompaniis Zal-
isxmevis gaZlierebas misi momxmareblebis
arsebul moTxovnilebebTan, moxmarebis
standartebTan, stilTan da cxovrebis
wesTan mimarTebaSi. Tumca, aRniSnuli ar
niSnavs, rom kompania ar monawileobs momx-
marebelTa axali standartebis formire-
baSi. piriqiT, imavdroulad igi potenci-
uri momxmareblebis msoflmxedvelobiT
struqturas gaazrebulad misTvis sasur-
veli mimarTulebiT cvlis.

marketingis koncefciebis SedarebiTi
daxasiaTeba mocemulia 1-el cxrilSi.

kognituri marketingis koncefcias sak-
uTari instrumentebi _ moxmarebis teqno-
logia30 da standartebi _ aqvs.

kelvin lankasterma moxmarebis teqno-
logia warmoebis teqnologiis alternati-
vad ganixila da miiCnia, rom moxmarebis
gamocdilebis kvalobaze (megobrebis Sexed-
ulebebis gaziarebisa da reklamis gavlen-
iT) moxmarebis axali standartis teqno-
logia da TviT axali standarti yalibde-
ba.

28 gadataniTi mniSvnelobiT: ucvlelad gameorebuli; Sablonuri, Znelad cvalebadi. zogjer erTxel
Seqmnili warmodgena adamianTa jgufis (kategoriis) Sesaxeb mis yvela wevrze vrceldeba, miuxedavad
imisa, Seesabameba Tu ara konkretuli pirovnebis gemovnebas. stereotipuli azrovneba sqematuri
azrovnebis erT-erTi gamoxatulebaa.
29 Christensen Clayton M., Raynor Michael E. The Innovators Solution: Creating and Sustaining Successful Growth. Harvard
Business School Publishing Corporatin. 2003.  P. 57.
30termini `moxmarebis teqnologia~ pirvelad gamoiyena avstraliuri warmomavlobis amerikelma
mecnierma kelvin lankasterma (1924-1999). Ланкастер К. Перемены и новаторство в технологии потребления // Теория
потребительского поведения и спроса. Под ред. В.М. Галперина. СПб.: Экономическая школа. 1993. С. 326-336.
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cxrili 1. marketingis koncefciebis SedarebiTi daxasiaTeba31

koncefcia mizani saSualeba meTodi 
danaxarjebis 

zoma, 
mimarTuleba 

sawarmoo 
mogebis maqsimumis 

miRweva 
danaxarjebis 
optimizacia 

marketing-
miqsi1 

mcire, 
danaxarjebi 
warmoebaze 

sasaqonlo 
mogebis maqsimumis 

miRweva 

saqonlis 
xarisxis 
srulyofa 

marketing-
miqsi 

mcire, 
danaxarjebi 
saqonelze 

gasaRebiTi 
mogebis maqsimumis 

miRweva 

bazarze 
saqonlis win 

waswevis 
gaaqtiureba 

marketing-
miqsi 

saSualo, 
danaxarjebi 
gasaRebasa da 
win waswevaze 

tradiciuli 

momxmareblebis 
arsebuli 

moTxovnilebebis 
dakmayofileba 

marketinguli 
kvlevebi 

momxmareblebis 
moTxovnilebebze 

marketing-
miqsi 

saSualo, 
danaxarjebi 
gasaRebasa da 
win waswevaze 

momsaxurebiTi 

momxmareblebis 
arsebuli 

moTxovnilebebis 
dakmayofileba 

momsaxurebis 
sferos 

srulyofa 

marketing-
miqsi 

saSualo, 
danaxarjebi 
gasaRebasa da 
win waswevaze 

socialur-
eTikuri 

sazogadoebis 
interesebis 

gaTvaliswinebiT, 
momxmareblebis 

arsebuli 
moTxovnilebebis 
dakmayofileba 

socialurad 
orientirebuli 

saqmianobis 
gaZliereba 

marketing-
miqsi 

didi, 
danaxarjebi 

momxmareblebis 
socialurad 
daculobaze 

komunikaciuri 

momxmareblebis 
arsebuli 

moTxovnilebebis 
dakmayofileba 

komunikaciis 
saxeobaTa 
srulyofa 

marketing-
miqsi, 

urTierTze-
moqmedebis 
meTodi 

didi, 
danaxarjebi 
komunikaciaze 

urTierTze-
moqmedebis 

individualuri 
momxmareblebis 

arsebuli 
moTxovnilebebis 
dakmayofileba 

komunikaciis 
individualuri 

meTodebis 
srulyofa 

marketing-
miqsi, 

urTierTze-
moqmedebis 
meTodi 

didi, 
danaxarjebi 
komunikaciaze 

kognituri 

axal saqonelze 
samomxmareblo 
cnobierebis 
formireba 

moxmarebis axali 
standartisa da 

stilis 
formireba 

marketing-
miqsi, 

urTierTze-
moqmedebis 
meTodi, 

moxmarebis 
teqnologiis 

swavleba 

Zalian didi, 
danaxarjebi 
komunikaciaze 

31 Юлдашева О. У. Когнитивный поход к формированию потенциального спроса на товары и услуги фирмы. Вестник СПбГУ.
Сер. 8. 2006. Вып. 2. С. 138.
32 ingl. Marketing mix. marketinguli Teoria, e.w. 4P-is koncefcia, romelic 4 ZiriTad koordinats efuZne-
ba: 1) Product _ produqti/momsaxureba, asortimenti, xarisxi, dizaini, ergonomika; 2) Place _ gayidvis adgili,
ganawilebis arxebi, gamyidvelebi; 3)  Promotion _ dawinaureba, reklama, piari, gasaRebis stimulireba; 4)
Price _ fasi, fasdaklebebi, fasdanamatebi. marketing-miqsis Teoriis fuZemdebelia germanuli warmomav-
lobis amerikeli ekonomisti, harvardis biznes-skolis profesori Teodor leviti (1925-2006). igi
iTvleba Tanamedrove globalistikis erT-erT fuZemdeblad.
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 xsenebuli cnebebi ori aspeqtiT gamo-
iyeneba: erTi mxriv, arsebobs garkveuli jgu-
fis saqonlisa da momsaxurebis ̀ moxmarebis
standarti”, romelsac sazogadoebaSi (re-
gionSi, qveyanaSi, qalaqSi) momxmarebelTa
konkretuli jgufi iyenebs, mag., Cacmis, varcx-
nilobis, musikaluri Janris, sasmelebis na-
krebis an moxmarebis Tanamedrove axalgazr-
duli standarti. momxmarebelTa saSualo
klass moxmarebis sxva standarti aqvs. yove-
li standarti SezRudul droSi moqmedebs,
romelic makrogaremos faqtorebis (ekonomi-
ka, teqnikuri progresi, yidvisa da moxmareb-
is kultura da a.S.) gavleniT icvleba. am
TvalsazrisiT, igi bazarze moTxovnisa da
miwodebis struqturas qmnis.

`moxmarebis teqnologiis~ terminis me-
ore aspeqti konkretuli saqonlis (mag.,
nouTbuqi an cifruli fotoaparati) gamoy-
enebis wesSi gaiTvaliswineba. aq, metwilad,
saqonlis eqspluataciis instruqcia ig-
ulisxmeba. Tumca, igi produqtis moxmareb-
is teqnologiis marketingul arss ar asax-
avs. konkretuli produqtis moxmarebis
teqnologiis mniSvnelobaSi ara marto misi
eqspluatacia (igi udavod umTavresia),
aramed SeZenili da gamoyenebuli saqon-
lis raodenoba, anu yidvis moculoba da
sixSire moiazreba.33

mag., Tu Cven viyidiT Txilamurebs, aseve
yelian fexsacmels, joxebsa da samagrebs,
aucileblad SemogvTavazeben Txilamureb-
isa da yeliani fexsacmelebis SaliTebs,
xelTaTmanebs, windebs, saTxilamuro kos-
tiums, saTvaleebsa da a.S. adre Tu gvian,
Cven maT SeviZenT imitom, rom aseTi aRWur-
viloba saWiroa da aqvs yvelas, vinc saTx-
ilamuro sports misdevs. sportis nebis-
mieri saxeoba garkveul ekipirebas moiTx-
ovs: is, rac prestiJulia, misi specformiT
Semosva, ufro Zviria. mag., motociklistis
ekipireba SeiZleba TviT motocikletze
Zviri Rirdes. yovelive saqonlis moxmare-
bis teqnologiaSi Sedis, romelic garkveu-
li sazogadoebis an momxmarebelTa segmen-

tisaTvis moxmarebis Sesabamis standarts
ayalibebs.

amgvarad, erTmaneTisagan gansxvavdeba
sazogadoebaSi miRebuli moxmarebis teqno-
logia an moxmarebis standarti da konkre-
tuli produqtis an produqtebis Tanxlebi
jgufis moxmarebis teqnologia, romelsac
kompania produqtis momxmarebels sTavazobs.

kognituri marketingis Teorias kvle-
vis sakuTari principebi aqvs, romelTa
Soris mTavaria:34

1 ) SexedulebaTa simravle. kogni-
turi marketingis meTodologia dasaSve-
bad miiCnevs kvlevis obieqtis Sesaxeb gan-
sxvavebuli Sexedulebebis arsebobas, romel-
Ta Soris WeSmaritebis dadgena sakmaod
rTulia da pirobiTi. mocemul princips
kognituri marketingisaTvis arsebiTi mniS-
vneloba aqvs, radgan mis sakvlev sivrceSi
erTaderTi sarwmuno gadawyvetilebis migne-
ba SeuZlebelia. bazris subieqtebis kogni-
turi procesebi individualur Rirebule-
biT orientaciebs efuZneba;

2 ) urTierTganpirobebuloba da
erTianoba, mTlianoba. bazris subieqte-
bi erTmaneTze zemoqmedeben, ris Sedegadac
maT mimarT erTiani midgomebi yalibdeba.
`urTierTganpirobebulobaSi~ moiazreba, rom
qcevis ganmsazRvreli minimum ori subieq-
tia. amitom kognituri marketingis kvle-
vis sagania ara monada35, aramed diada.36

3) dinamizmi, romelic azrovnebiTi
saqmianobis ganuyofeli nawilia. momxmare-
belTa paradigmuli Sexedulebebis cvlile-
bebi adekvatur cvlilebebs moiTxovs Se-
sabamis Teoriasa da kvlevis meTodolo-
giaSi. aRniSnulis magaliTia kognituri
marketingi, romelic urTierTzemoqmedebis
marketingis evoluciis Sedegad warmoiSva.

moTxovnis marketinguli buneba:

kognituri midgoma

ekonomikuri Teoria moTxovnas, anu gada-
xdisunarian moTxovnilebas ganixilavs
rogorc miwodebisagan damoukidebel mov-

33 Юлдашева О. У. Когнитивный маркетинг: от продвижения продуктов к продвижениию стандартов потребления //
Маркетинговые коммуникации. М., 2004а. №5 (23). С. 36-40; 2006б. №6 (24). С. 11-18.
34 Фирсанова О. В. Философско-методологическая основа теории когнитивного маркетинга. М., Ж. Проблемы современной
экономики. №2, 2011. С. 52.
35 Zv. berZ. μονάς _ erTeuli, erTiani; filosofiuri termini, romelsac iyenebdnen arsebulis umartivesi,
ganuyofeli elementebis aRsaniSnavad.
36 ori subieqtisgan Semdgari jgufi.
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lenas, rac udaod marTebulia, roca vexe-
biT gaupirovnebel saqonels. mag., moTxov-
nis Sesaxeb zogadi midgoma dasaSvebia av-
tomanqanaze, magram, roca saubaria konkret-
uli firmis (mag., `mersedesis~) produqtze,
maSin masze potenciur moTxovnas kompani-
is marketingis samsaxuri gansazRvravs.
bazrisaTvis axali da/an ucnobi saqonlis
SemTxvevaSi, romelic axal moTxovnilebas
akmayofilebs, potenciuri da realuri moTx-
ovnis Seqmnisa da stimulirebis aucile-
bloba kidev ufro naTelia.

rogorc aRiniSna, gadaxdisunariani mo-
saxleobis ZiriTadi materialuri moTxov-
nilebebi da, Sesabamisad, moTxovnebic dak-
mayofilebulia. mowinave kompaniebi yura-
dRebas axali moTxovnilebebisa da poten-
ciuri momxmareblebis (potenciuri moTx-
ovnis) bazris formirebas uTmoben. amasTan,
mniSvnelovania isic, rom kompania Tavda-
pirvelad cdilobs momxmarebelSi mocemu-
li saqonlis gamoyenebis survili aRZras,
anu individis emociebsa da grZnobebze im-
oqmedos, xolo Semdeg _ saqonlis gamoy-
eneba (moxmarebis teqnologia) aswavlos.

amgvarad, marketinguli komunikaciebi
samomxmareblo emociebisaken, anu adamianuri
qcevis iracionalur Semadgenelzea Ziri-
Tadad orientirebuli. Sedegad, momxmarebel-
Ta emociebi marketinguli kvlevis sayura-
dRebo obieqti xdeba, radgan saboloo jamSi
swored igi aiZulebs momxmarebels SeiZinos
saqoneli, anu ayalibebs mis realur moTxov-
nas.

Sesabamisad, firmis saqonelsa da mom-
saxurebaze moTxovnis marketinguli bune-
ba adamianur emociebs emyareba, ufro zus-
tad, damokidebulia kompaniis unarze momx-
marebelSi iseTi dadebiTi emociebi gamoi-
wvios, rac mocemuli firmis saqonlis yid-
vas ganapirobebs.

maSasadame, emocia momxmareblis poten-
ciuri moTxovnis gaCenis pirvelwyaroa,
razec kompaniis stimulebis zemoqmedeba
realur moTxovnas warmoSobs. mocemuli
hipoTeza efuZneba im Sexedulebas, romlis
Tanaxmad dRevandel bazarze miwodeba aWar-
bebs moTxovnas, rom ZiriTadi materialuri
moTxovnilebebi dakmayofilebulia, rom
efeqturi mewarmeobisaTvis aucilebelia
axali moTxovnilebebis Seqmna da moxmare-
bis teqnologiis win wasweviT am saqonelze
moTxovnis formireba. amasTan, potenciuri

moTxovnis warmoSobis teqnologiaSi is
elementic unda Caidos, romelic firmis
saqonlis yidvisa da gamoyenebis dros mo-
mxmarebelSi kmayofilebis gancdas auci-
leblad Seqmnis.

fsiqologiis Teoriis Tanaxmad, adami-
anSi aRZruli dadebiTi emociebi fsiqikuri
energiis Sesabamis moqmedebas (mocemul
SemTxvevaSi, saqonlis yidvas) moiTxovs, rac
legitimurad warmoSobs kiTxvas: ramdenad
eTikuri da marTzomieria adamianis emocie-
bze zemoqmedeba? es sakiTxi mecnierTa aq-
tiuri kvlevis sagania, radgan globaluri
kompaniebi momxmareblebs zojer Tavs ax-
veven iseT saqonels, romelic an usarge-
bloa, an Warbi samomxmareblo Tvisebebis
matareblia, an (rac yvelaze cudia) sic-
ocxlisaTvis saSiSia. informaciuli te-
qnologiebis wyalobiT adamianis cnobiere-
bis Secvla dRes gacilebiT advilia, rad-
gan informacia yvelasTvis martivad xe-
lmisawvdomia.37

Tu bizness surs socialuri eTikis
CarCoSi darCena, unda Secvalos kacobrio-
bis sulieri ganviTarebis principebis dar-
Rveva da Zalisxmeva adamianTa WeSmariti
moTxovnilebebis dasakmayofileblad war-
marTos. aRniSnulis gamo, Cveni kvlevis
sabazo postulatia adamianis gacno-
bierebuli moTxovnilebebi da mar-
ketinguli Zalisxmevac am orientiriT unda
gaZlierdes, radgan igi srul Tanxvedra-
Sia aRiarebul eTikur normebTan da saer-
To-sakacobrio sulier principebTan.38

potenciuri moTxovnis formirebis
meTodologia orgvaria: kognituri da
sinergetikuli.

1 . kognituri midgoma
moTxovnis formireba axali moTxov-

nilebis gamovleniT an bazarze testire-
buli saqonlis kvleviT iwyeba. jer orga-
nizaciuli produqti, anu saqonlis ko-
mpleqsuri miwodeba da saWiro resursebi
ganisazRvreba, xolo Semdeg, resursebis
kombinirebiT, TviT es organizaciuli
produqti iwarmoeba, romelSic komunikaci-
uri elementi mniSvnelovani Semadgeneli

37 Братимов О. В., Горский Ю. М., Делягин М. Г., Коваленко
А.А. Практика глобализации: игры и правила новой экономики.
Под ред. М. Г. Делягина. М.: ИНФРА-М, 2000. С. 98.
38 Юлдашева О. У. Когнитивный подход к формированию
потенциального спроса на товары и услуги фирмы. Вестник
СПбГУ. Сер. 8. 2006. Вып. 2. С. 142.
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nawili da potenciuri moTxovnis Seqmnis
safuZvelia.

potenciuri moTxovnis formirebisas ori
procesi paralelurad mimdinareobs: pirve-
li, komunikaciuri elementis rolis ga-
Zliereba da meore, potenciuri moTxovnis
realur moTxovnad gardaqmnisaTvis pirobe-
bis Seqmna. pirvelis mizania momxmarebelSi
produqtis yidvis Sesaxeb gacnobierebuli
survilis im varaudiT formireba, rom yid-
vis Semdeg igi kmayofili iqneba. amisTvis
sasurvelia momxmarebels moxmarebis teqno-
logia vaswavloT. mxedvelobaSi gvaqvs misi
gacnoba saqonlis ZiriTadi teqnikur-
ekonomikuri maxasiaTeblebis, gamoyenebisa da
moxmarebis Sesaxeb, anu kvalifikaciis amaR-
leba, rac mravali adamianis mier dadebiTad
aRiqmeba. rogorc wesi, axali Cvevebis SeZe-
nis Semdeg yoveli individi kmayofilia. am-
itom axali produqtis gamoyenebis swavlebiT
samomavlod igi loialurad ganewyoba.

moTxovnis formirebis meore nawili _
potenciuri moTxovnis realur moTxovnad
gardaqmnisaTvis pirobebis Seqmna _ aranak-
lebad mniSvnelovania, vidre pirveli. saqme
imaSia, rom potenciuri moTxovnis arsebo-
bis SemTxvevaSic ki, misi realuri moTxov-
nis Camosayalibeblad konkretuli pirobe-
bi an damatebiTi stimulebia aucilebeli.
ZiriTadi pirobebis rangSi moiazreba safa-
so politika (gadaxdis sistema), yidvis
adgili, momsaxurebis xarisxi (yidvamde, yid-
vis procesSi, yidvis Semdeg) da damatebiTi
momsaxurebis kompleqti (miwodeba binaze,
ofisSi, saqonlis Secvla, SekveTis miReba
telefoniT da a.S.).

amgvarad, komunikacia, rogorc organiza-
ciuli produqtis Semadgeneli nawili, po-
tenciur moTxovnas warmoSobs, romelic
realur moTxovnad maSin gardaiqmneba, roca
mTeli organizaciuli produqti momxmare-
blis survilebisa da molodinis Sesabam-
isad daigegmeba.

faqtobrivad, realuri moTxovnis Seqm-
na saqonlis sayidlad mosuli momxmareb-
lis momsaxurebis procesia. amitom, am saqme-
Si kompaniis savaWro da momsaxure person-
alis roli metad arsebiTia. es etapi momx-
mareblis emociebis SefasebiT mTavrdeba,
romlis Sedegi axali moTxovnis kvlavwar-
moebis safuZvelia.

moTxovnis kvlavwarmoebis ganxilul
procesSi emociebi fsiqikuri energiis pirve-

ladi forma xdeba, romlebic marketingu-
li instrumentebis (resursebis) zemoqmedeb-
iT TandaTan realur moTxovnad gardaiqm-
neba.

2 . sinergetikuli midgoma
tradiciuli midgomebisagan gansxvave-

biT, sinergetikuli midgomiT ekonomikuri
sistema Ria sistemaa. igi arawonasworuli,
Seuqcevadi da arawrfivia da miiCneva
rogorc dinamikuri da mudmivad cvaleba-
di.39

sinergetikis arsi mdgomareobs imaSi,
rom Ria sistemebSi, romlebSic xorcield-
eba energiis, nivTierebisa da informaciis
gacvla garemosTan, mimdinareobs TviTor-
ganizebadi procesebi40, e. i. fizikuri (bi-
ologiuri, ekonomikuri, socialuri) qaosidan
warmoiqmneba mdgradi mowesrigebuli stru-
qturebi axali TvisebebiT.41

sinergetika aRwers rTuli, arawrfivi,
Ria, TviTorganizebadi, maT Soris social-
ur-ekonomikuri sistemebis qcevas, romlis
nairsaxeobaa bazari. sistemis komponente-
bia bazris subieqtebi (kompaniebi da indivi-
debi), romlebic Sida da garemomcveli gare-
mos transformaciis Sedegad cvlian qcev-
is parametrebs, mag., moTxovnis an miwodebis
dones, momwodeblebTan da myidvelebTan
funqciuri urTierTobis struqturas. Tvi-
Torganizebadi sistemis am Tvisebas nebis
Tavisufal gamovlenas uwodeben, rac ab-
rkolebs calsaxad ganvsazRvroT misi pers-
peqtiuli ganviTarebis (mag., moTxovnis po-
tenciuri mdgomareoba da struqtura) pa-
rametrebi.

sinergetikis terminebis gamoyenebiT
bazarze moTxovnis formirebis procesi ase
aRiwereba: bazris subieqtebi (momxmareblebi
da momwodeblebi) TavianTi korporatiuli

39 kekenaZe al. sinergetikis meTodebis gamoyeneba
ekonomikuri sistemebis kvlevaSi. disertacia. stu,
Tb., 2012. gv. 25-26.
40 TviTorganizebad procesebs safuZvlad udevs
daqvemdebarebis sinergetikuli principi, romlis
Tanaxmad, sawyisi rTuli sistema SeiZleba war-
modgenili iqnes ierarqiuli sistemebis saxiT,
romelic Sedgeba erTmaneTTan garkveul daqvem-
debarebasa da dinamikur urTierTkavSirSi myofi
dinamikuri qvesistemebisagan. wyaro: kekenaZe al.
dasaxelebuli naSromi. gv. 43.
41 maRlakeliZe n. arawrfivi dinamikuri obieqteb-
is marTvis sistemebis sinTezi sinergetikuli me-
TodebiT. disertacia. stu, Tb., 2008. gv. v.
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qceviT moxmarebis struqturasa da stan-
dartSi garkveul wesrigs amyareben. Semd-
eg, moxmarebis standarti am subieqtebis
umravlesobas iqvemdebarebs. Tumca, bazarze
arsebobs rigi kompaniebi an individebi,
romlebic drodadro moxmarebis axal stan-
dartebsa da moTxovnis struqturas energi-
ulad ewinaaRmdegebian. bazarze axali pro-
duqtebis gataniTa da komunikaciuri ele-
mentebis gaZlierebiT, kompaniebi aqtiurad
zemoqmedeben momxmareblebze. Sedegad mo-
mxmareblebi cvlian qcevis parametrebs da
axal moTxovnebsa da moxmarebis axal stan-
dartebs ayalibeben.

sinergetikis poziciidan gamomdinare,
bazarze momxmarebelTa moTxovnebis formire-
bis ZiriTadi meTodologiuri principebia:

1 . momxmareblebis WeSmariti moTx-
ovnilebebis ganWvreta. igi gulisxmobs,
rom axali moTxovnilebis SeqmniT unda
vixelmZRvaneloT moxmarebis sferoSi mim-
dinare Tanamedrove tendenciebiT, gavaanal-
izoT mecnierul-teqnikuri progresis miR-
wevebi, momxmareblebis momavali qceva da
motivacia. imavdroulad, es principi sru-
lad Seesabameba Tanamedrove marketingul
eTikas _ ar ewinaaRmdegeba aRiarebul so-
cialur normebsa da saerTo-sakacobrio
wesebs;

2 . kompaniebsa da momxmareblebs
Soris uwyveti urTierTkavSiri.  mi-
uxedavad imisa, rom bazarze TavianTi produ-
qtebis SesaRwevad da win wasawevad kompanie-
bi aqtiuroben, gasaTvaliswinebelia momx-
marebelTa ukureaqcia. kompaniis saqmiano-
ba momxmareblebis formirebad da ganvi-
Tarebad moTxovnilebebzea damokidebuli.
sinergetikaSi am princips wriul mize-
zobriobas uwodeben da miiCneven, rom siste-
mis komponentebi gansazRvraven an TviT
qmnian sruliad axal wesrigs, romelsac
Semdeg es komponentebi eqvemdebarebian;42

3 . momxmareblebze emociuri zemo-
qmedeba. rogorc aRiniSna, emocia moTxov-
nis Seqmnis pirvelwyaroa. maSasadame, mar-

ketologebis upirvelesi amocanaa ecadon
momxmareblebSi dadebiTi emociebis aRZvras,
rac Semdeg saqonlis yidvis survils war-
moSobs. sinergetikis poziciidan gamom-
dinare, emocia ganixileba rogorc Sida da
gare faqtorebis garkveuli energetikuli
zemoqmedeba, romlebsac xelewifebaT mox-
marebis axali standartebis Seqmna;

4 . momxmareblebis kmayofilebis
programireba. Tanamedrove momxmareblebi
miiCneven, rom saqonlis SeZenam da mox-
marebam maT kmayofileba unda mianiWos. es
princi pi realizdeba moxmarebis te-
qnologiis damuSavebiTa da misi win wasw-
eviT, moxmarebis axali teqnologiis swav-
lebiTa da moxmarebis axali standartis
formirebiT.

daskvna

marketingis Teoriisa da meTod-
ologiis ganviTarebis wyaroa ara mi-
moqcevis, aramed moxmarebis sfero,
rasac ori garemoeba ganapirobebs:
pirveli, marketingi unda ganvixiloT
rogorc bazarze potenciuri moTxovnis
Seqmnis mecniereba da praqtikuli saqmi-
anoba; meore, bazarze produqtebis win wasw-
evis marketinguli teqnologiidan unda
gadavideT moxmarebis teqnologiis win
waswevis teqnologiaze, anu saqonlis gamoy-
enebis imgvari swavlebiT potenciuri moTx-
ovnis formirebaze, romelic momxmarebel-
Si kmayofilebas gamoiwvevs.

marketingul saqmianobaSi kognituri (Se-
mecnebiTi) midgoma saSualebas mogvcems
saqonelsa da momsaxurebaze moTxovnis fo-
rmirebisa da bazarze zemoqmedebis axali
efeqturi instrumentebi moiZebnos. am mizniT,
mecnierebis sxva dargebis msgavsad, kogni-
turi Teoriis CarCoebSi marketingis axali
paradigma yalibdeba, romelic orientirebu-
lia komunikaciuri teqnologiis axali in-
strumentebis Ziebaze, rac uzrunvelyofs
saqonelsa da momsaxurebaze potenciuri
moTxovnis formirebas.

42 Хакен Г. Принципы работы головного мозга: синергетический подход к активности мозга, поведению и когнитивной
деятельности. М.: ПЕР СЭ, 2001. С. 49-50.
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In the developed world where the essential material needs of the population are satisfied, successful compa-
nies are putting their efforts in creating new products and services, and then in promoting and marketing these
innovative products and services to wider masses.

With this goal, manufacturers (entrepreneurs, businesses) are increasingly using cognitive and synergistic
research methods. They put bigger emphasis on human emotions that are relevant to generating demands or needs,
ones in which rational and irrational factors play the roles of dominant determinants.

Cognitive process in the consciousness of a human being as a consumer is characterized by psychic peculiar-
ities of behavior.

Concept of cognitive marketing is developing in creative and adaptive directions. The former implies the
involvement of a company in forming new standards of consumption and harnessing appropriate technology for
new type of consumption, while the latter is associated with strengthening company efforts in the direction of
existing needs, consumption standards, and lifestyles.

Cognitive marketing theory has its own research principles, among which are the following: multitude of
opinions, dynamism, coherence, and cause and effect relationships.

There are two approaches in the methodology for generating potential demands: Cognitive and Synergistic.
According to the cognitive approach consumer is supplied the organizational product and necessary resources are
determined. As to the synergistic approach, it regards Economics as an open system, in which the self-regulating
processes, namely, information exchange with the environment, prevail, thereby creating novel sustainable and
organized structures.
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